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Editorial Review
From the Back Cover

Strategiesfor reaching today's most important, influential market--the kidswho drive family purchase
decisions

Kidstoday possess product knowledge and buying influence far beyond their years, and marketers must
adapt to this new reality or risk forever playing catch-up with their forward-thinking competitors. Kidfluence
explores this new dynamic of marketing, and outlines how marketers and advertisers can better understand
the "adultified" members of Generation Y.

This fascinating and thought-provoking book explores the integral role today's kids play both in family and
society as awhole. Kidfluence features:

- Interviews with parents and children on the needs of today's kidsand with marketers on how those needs
are being filled

- Studies that reveal when kids begin purchasing and become lifetime consumers

- A generational look at parenting styles and the creation of the more democratic family favored by the Baby
Boomers

The youth market is without question the primary driving force behind a wide range of family purchases, but
reaching that market requires arevised set of skills, approaches, and techniques. Let Kidfluence introduce
you to the foundations and requirements of this exploding marketplace, and show you how to consider kids
in the development of your business plans.

"1n the new family model, kidsfedl like a valuable part of the family unit and grow up believing they
have theright to vote on all issues affecting the family. In fact, today's parentsgo so far astosay it is
unfair not to include younger members of the family in buying decisions.”

--From Chapter 1

Americans born since 1980, often dubbed Generation Y, number nearly 100 million strong, and they
influence their parents' purchase habits to an extent that has never before been experienced. More than any
generation to date, these "power kids' know what they like, what they want, and how to get it.

Companies that don't learn how to reach and communicate with this lucrative market run the risk of losing
the battle before they fire a single shot.

Kidfluence provides marketers and advertisers with research-based strategies for effectively reaching
members of Generation Y without turning them off completely. Combining the latest demographic,
ethnographic, and sociocultural findings with case studies of successful marketers, this guidebook reveals:

- How today's kids think about and react to the world around them

- Why technology creates an insatiable hunger for "more"

- How marketers are developing separate kid-directed lines, brands, and even stores

- Assessing whether kids are direct, indirect, or secondary influencers of a purchase

- Proven methods for building brand equity in the "'tween" years, and maximizing returns through cradle-to-



grave marketing

Much more than just tips for marketing to Gen Y today, however, Kidfluence looksinto the future to
examine best practices for creating lifetime value that extends into the group's adult years. It details
strategies for building brand loyalty today, while avoiding the negative connotations often associated with
"marketing to children.”

From production to distribution to communication, companies today must be able to change course at
lightning speed. Kids who expect such adaptability will reward marketers who can understand and meet their
evolving needs. Kidfluence examines this dramatically new world, and provides market-proven guidelines
for attracting the attention and loyalty of the incredibly lucrative Gen Y marketplace--today, tomorrow, and
into their adult years.

About the Author

Anne Sutherland is a strategic planner and founder of the Toronto-based marketing consultancy Planning
Ahead. She has assisted the marketing programs of companies from Kellogg, Nabisco, and Heinz to Bell
Canada, and lavalife where kids, teens and their families are the strategic focus.

Beth Thompson is an award-winning journalist who has spent more than two decades writing about family
and health issues. Currently at work on her second book, Beth is also the editor-in-chief of Zeller's Family
and founding editor of Healthy Woman and Today's Grandparent magazines.

Users Review
From reader reviews:
Fidel Auxier:

The knowledge that you get from kidfluence : The Marketer's Guide to Understanding and Reaching
Generation Y -- Kids, Tweens and Teens could be the more deep you looking the information that hide
within the words the more you get serious about reading it. It doesn't mean that this book is hard to know but
kidfluence : The Marketer's Guide to Understanding and Reaching Generation Y -- Kids, Tweens and Teens
giving you thrill feeling of reading. The author conveys their point in certain way that can be understood by
anyone who read that because the author of this e-book is well-known enough. This kind of book also makes
your vocabulary increase well. That makes it easy to understand then can go along, both in printed or e-book
style are available. We suggest you for having this specific kidfluence : The Marketer's Guide to
Understanding and Reaching Generation Y -- Kids, Tweens and Teens instantly.

Patricia French:

Hey guys, do you wishes to finds a new book to read? May be the book with the title kidfluence : The
Marketer's Guide to Understanding and Reaching Generation Y -- Kids, Tweens and Teens suitable to you?
The book was written by well known writer in this era. Often the book untitled kidfluence : The Marketer's
Guide to Understanding and Reaching Generation Y -- Kids, Tweens and Teensis the main one of several
books this everyone read now. This book was inspired lots of peoplein the world. When you read this
reserve you will enter the new dimension that you ever know prior to. The author explained their ideain the
simple way, consequently all of people can easily to understand the core of this guide. This book will give



you awide range of information about this world now. To help you see the represented of the world with this
book.

Paula Royce:

Reading a guide can be one of alot of action that everyone in the world enjoys. Do you like reading book
consequently. There are alot of reasons why people love it. First reading a publication will give you alot of
new details. When you read a book you will get new information because book is one of a number of waysto
share the information or perhaps their idea. Second, reading a book will make a person more imaginative.
When you looking at a book especially fictional book the author will bring someone to imagine the story
how the people do it anything. Third, you can share your knowledge to other individuals. When you read this
kidfluence : The Marketer's Guide to Understanding and Reaching Generation Y -- Kids, Tweens and Teens,
you could tells your family, friends as well as soon about yours book. Y our knowledge can inspire the others,
make them reading a book.

Thomas Rice:

Guide is one of source of information. We can add our understanding from it. Not only for students but also
native or citizen have to have book to know the revise information of year in order to year. Aswe know
those textbooks have many advantages. Beside many of us add our knowledge, also can bring usto around
the world. Through the book kidfluence : The Marketer's Guide to Understanding and Reaching Generation
Y -- Kids, Tweens and Teens we can get more advantage. Don't one to be creative people? To get creative
person must like to read a book. Just choose the best book that suited with your aim. Don't always be doubt
to change your life with that book kidfluence : The Marketer's Guide to Understanding and Reaching
Generation Y -- Kids, Tweens and Teens. Y ou can more appealing than now.
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