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Foundations of Marketing, Fourth Edition, is a fully revised and updated edition
of the highly successful text by John Fahy and David Jobber. Devised to offer
comprehensive coverage for a short course in marketing, Foundations of
Marketing retains its concise twelve chapter structure. The book offers a rigorous
but accessible introduction, covering the core marketing curriculum in an
engaging style that routinely demonstrates how marketing affects our everyday
lives, considering both the decisions we make as consumers, and decisions
marketing professionals would make in response to their customers. Fully revised
and updated, this edition offers a closer focus on the value of marketing and its
impact. The new edition also takes a more critical approach that questions and
engages with current debates. Topic highlights of the fourth edition include
widespread coverage of the huge impact of social media on the sphere of
marketing, a fresh look at new techniques of marketing research used in real
organizations, and a contemporary perspective on the growing service segment of
the world economy. Bang up to date with new cases and examples, the book
covers European examples from all corners of the region, including Germany,
Sweden, Denmark, France, Switzerland, the UK and Ireland, without ignoring
the prevalence of US and global brands in contemporary culture. The book
retains the popular Marketing Spotlight and Marketing in Action features,
showcasing brands as diverse as Lady Gaga, Guinness and Gap. New Social
Media boxes cover LinkedIn, Facebook, Groupon and more. The fourth edition's
case studies are all new, featuring brands from varying segments and countries,
including H and M, Subway, Carlsberg, Rolex and Jamie Oliver. The new edition
is supported by a superlative resource package to support lecturers and students,
with exciting new videos linked to the case material, case and tutorial support
and the integration of McGraw-Hill's Connect learning solution. Connect offers
gradeable interactive activities, cases, self study quizzes, and a variety of tools to
help students to master their marketing module.
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Editorial Review

About the Author
John Fahy is Professor of Marketing at the University of Limerick in Ireland and Adjunct Professor of
Marketing at the University of Adelaide, Australia. He has a distinguished track record of teaching and
research in the fields of marketing and business strategy. In particular, he is known for his work in the area
of marketing resources and capabilities and how these factors impact on organisational performance. He is a
founder member of the MC21 group which has conducted research on marketing resources and performance
across 15 countries. Other current research interests include evolutionary perspectives on marketing and
strategic decision making. David Jobber is Professor of Marketing at the University of Bradford, School of
Management. His research interests include the use of mail surveys in marketing research, selling and sales
management. In 2008 he received the Academy of Marketing's Life Achievement award for distinguished
and extraordinary services to marketing.

Users Review

From reader reviews:

Bobbi Wilkinson:

Book is actually written, printed, or illustrated for everything. You can recognize everything you want by a
book. Book has a different type. As it is known to us that book is important factor to bring us around the
world. Alongside that you can your reading ability was fluently. A guide Foundations of Marketing will
make you to always be smarter. You can feel a lot more confidence if you can know about everything. But
some of you think that will open or reading some sort of book make you bored. It is far from make you fun.
Why they can be thought like that? Have you seeking best book or ideal book with you?

Scarlet Rome:

Reading a book to be new life style in this yr; every people loves to learn a book. When you study a book
you can get a lot of benefit. When you read books, you can improve your knowledge, because book has a lot
of information upon it. The information that you will get depend on what forms of book that you have read.
If you would like get information about your study, you can read education books, but if you act like you
want to entertain yourself you can read a fiction books, such us novel, comics, and also soon. The
Foundations of Marketing will give you a new experience in reading through a book.

Shirley Nichols:

A lot of e-book has printed but it is unique. You can get it by online on social media. You can choose the
best book for you, science, amusing, novel, or whatever by means of searching from it. It is known as of
book Foundations of Marketing. You'll be able to your knowledge by it. Without making the printed book, it
could add your knowledge and make anyone happier to read. It is most crucial that, you must aware about
guide. It can bring you from one location to other place.



Robert Jackson:

What is your hobby? Have you heard that will question when you got learners? We believe that that question
was given by teacher to their students. Many kinds of hobby, Every individual has different hobby. And also
you know that little person like reading or as reading through become their hobby. You need to understand
that reading is very important in addition to book as to be the thing. Book is important thing to increase you
knowledge, except your personal teacher or lecturer. You find good news or update concerning something by
book. Amount types of books that can you go onto be your object. One of them is niagra Foundations of
Marketing.
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