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The age of the faceless corporation is over. In the new business era of the twenty
first century, great brands and products must evoke a dynamic personality in
order to attract passionate customers. Although many organizations hide their
personality behind layers of packaged messaging and advertising, social media
guru and influencer Rohit Bhargava counters that philosophy and illustrates how
successful businesses have redefined themselves in the new customer universe.
Personality Not Included is a powerhouse resource packed with bold new
insights that show you how to shed the lifeless armor of your business and
rediscover the soul of your brand. Sharing stories from the ethos of the world's
weirdest city, to how Manga has taken the comic book industry by storm, to
showcasing brands like Intel, Boeing, ING, and Dyson, Bhargava shows you why
personality matters from the inside out. In Part One, you'll be introduced to the
key components to building a personality and learn how to: Recognize the
greatest myth that most marketers blindly follow, and how to get past it; Use the
"UAT Filter" to understand the personality of your organization and products in
order to develop a communication strategy that drives your marketing; Create
your company's "marketing backstory" using techniques pioneered by Hollywood
screenwriters; Harness the influence of "accidental spokespeople" and use it to
your advantage; Navigate the roadblocks of using personality that come from
bosses, peers, investors, and lawyers, without getting fired or flamed; Pinpoint
and capitalize on the moments where personality can make a difference. Part
Two is packed with guides, tools, and techniques to help you flawlessly
implement your plan.
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The age of the faceless corporation is over. In the new business era of the twenty first century, great brands
and products must evoke a dynamic personality in order to attract passionate customers. Although many
organizations hide their personality behind layers of packaged messaging and advertising, social media guru
and influencer Rohit Bhargava counters that philosophy and illustrates how successful businesses have
redefined themselves in the new customer universe. Personality Not Included is a powerhouse resource
packed with bold new insights that show you how to shed the lifeless armor of your business and rediscover
the soul of your brand. Sharing stories from the ethos of the world's weirdest city, to how Manga has taken
the comic book industry by storm, to showcasing brands like Intel, Boeing, ING, and Dyson, Bhargava
shows you why personality matters from the inside out. In Part One, you'll be introduced to the key
components to building a personality and learn how to: Recognize the greatest myth that most marketers
blindly follow, and how to get past it; Use the "UAT Filter" to understand the personality of your
organization and products in order to develop a communication strategy that drives your marketing; Create
your company's "marketing backstory" using techniques pioneered by Hollywood screenwriters; Harness the
influence of "accidental spokespeople" and use it to your advantage; Navigate the roadblocks of using
personality that come from bosses, peers, investors, and lawyers, without getting fired or flamed; Pinpoint
and capitalize on the moments where personality can make a difference. Part Two is packed with guides,
tools, and techniques to help you flawlessly implement your plan.
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Editorial Review

Users Review

From reader reviews:

Robert Warden:

What do you ponder on book? It is just for students since they are still students or that for all people in the
world, the particular best subject for that? Only you can be answered for that concern above. Every person
has different personality and hobby per other. Don't to be forced someone or something that they don't would
like do that. You must know how great in addition to important the book Personalidad de Marca: Por qué las
compañías pierden su autenticidad y cómo la pueden recuperar (Spanish Edition). All type of book are you
able to see on many solutions. You can look for the internet sources or other social media.

Charline Bynum:

Hey guys, do you really wants to finds a new book to study? May be the book with the subject Personalidad
de Marca: Por qué las compañías pierden su autenticidad y cómo la pueden recuperar (Spanish Edition)
suitable to you? The book was written by famous writer in this era. The particular book untitled Personalidad
de Marca: Por qué las compañías pierden su autenticidad y cómo la pueden recuperar (Spanish Edition)is one
of several books in which everyone read now. This particular book was inspired a number of people in the
world. When you read this e-book you will enter the new way of measuring that you ever know prior to. The
author explained their concept in the simple way, so all of people can easily to understand the core of this
reserve. This book will give you a wide range of information about this world now. So that you can see the
represented of the world in this book.

Bradley Ray:

The guide with title Personalidad de Marca: Por qué las compañías pierden su autenticidad y cómo la pueden
recuperar (Spanish Edition) posesses a lot of information that you can understand it. You can get a lot of help
after read this book. This particular book exist new information the information that exist in this e-book
represented the condition of the world currently. That is important to yo7u to be aware of how the
improvement of the world. This book will bring you within new era of the glowbal growth. You can read the
e-book on your smart phone, so you can read the idea anywhere you want.

Ruth Vazquez:

The book untitled Personalidad de Marca: Por qué las compañías pierden su autenticidad y cómo la pueden
recuperar (Spanish Edition) contain a lot of information on the idea. The writer explains the girl idea with
easy method. The language is very easy to understand all the people, so do not necessarily worry, you can



easy to read the idea. The book was written by famous author. The author brings you in the new age of
literary works. It is possible to read this book because you can read on your smart phone, or product, so you
can read the book throughout anywhere and anytime. In a situation you wish to purchase the e-book, you can
available their official web-site in addition to order it. Have a nice go through.
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