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As shoppers, what factors influence our decision to purchase an object or
service? Why do we chose one product over another? How do we attribute value
as part of the shopping experience?
The theme of 'serving' the customer and customer satisfaction is central to every
formulation of the marketing concept, yet few books attenpt to define and
analyse exactly what it is that consumers want. In this provocative collection of
essays, Morris Holbrook brings together a team of the top US and European
scholars to discuss an issue of great importance to the study of marketing and
consumer behaviour.
This ground-breaking, interdisciplinary book provides an innovative framework
for the study of consumer value which is used to critically examine the nature
and type of value that consumers derive from the consumption experience -
effiency, excellence, status, esteem, play, aesthetics, ethics, spirituality.
Guaranteed to provoke debate and controversy, this is a courageous,
individualistic and idiosyncratic book which should appeal to students of
marketing, consumer behaviour, cultural studies and consumption studies.
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Editorial Review

Users Review

From reader reviews:

Lois Yale:

Do you have favorite book? In case you have, what is your favorite's book? Guide is very important thing for
us to learn everything in the world. Each publication has different aim or even goal; it means that publication
has different type. Some people really feel enjoy to spend their time for you to read a book. These are
reading whatever they take because their hobby is actually reading a book. Why not the person who don't
like reading through a book? Sometime, man feel need book when they found difficult problem or even
exercise. Well, probably you should have this Consumer Value: A Framework for Analysis and Research
(Routledge Interpretive Market Research).

Anthony Parker:

What do you ponder on book? It is just for students since they're still students or that for all people in the
world, exactly what the best subject for that? Merely you can be answered for that query above. Every
person has distinct personality and hobby for every other. Don't to be pushed someone or something that they
don't want do that. You must know how great in addition to important the book Consumer Value: A
Framework for Analysis and Research (Routledge Interpretive Market Research). All type of book can you
see on many methods. You can look for the internet solutions or other social media.

John Harrison:

In this 21st millennium, people become competitive in every way. By being competitive right now, people
have do something to make these survives, being in the middle of often the crowded place and notice by
simply surrounding. One thing that oftentimes many people have underestimated the idea for a while is
reading. Yep, by reading a guide your ability to survive boost then having chance to remain than other is
high. To suit your needs who want to start reading any book, we give you this specific Consumer Value: A
Framework for Analysis and Research (Routledge Interpretive Market Research) book as beginning and
daily reading e-book. Why, because this book is greater than just a book.

Russell Howell:

Now a day people that Living in the era everywhere everything reachable by match the internet and the
resources inside can be true or not need people to be aware of each data they get. How many people to be
smart in receiving any information nowadays? Of course the correct answer is reading a book. Reading a
book can help folks out of this uncertainty Information specially this Consumer Value: A Framework for



Analysis and Research (Routledge Interpretive Market Research) book because this book offers you rich
facts and knowledge. Of course the information in this book hundred per-cent guarantees there is no doubt in
it you know.
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