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Our relationship with ads: it's complicated

A must-read for anyone intrigued by the role and influence of the ad world,
Seducing the Subconscious explores the complexities of our relationship to
advertising. Robert Heath uses approaches from experimental psychology and
cognitive neuroscience to outline his theory of the subconscious influence of
advertising in its audience’ s lives. In addition to looking at ads' influence on
consumers, Heath also addresses how advertising is evolving, noting especialy
the ethical implications of its development. Supported by current research,
Seducing the Subconscious shows us just how strange and complicated our
relationship is with the ads we see every day.
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A must-read for anyone intrigued by the role and influence of the ad world, Seducing the Subconscious
explores the complexities of our relationship to advertising. Robert Heath uses approaches from
experimental psychology and cognitive neuroscience to outline his theory of the subconscious influence of
advertising in its audience’ slives. In addition to looking at ads’ influence on consumers, Heath also
addresses how advertising is evolving, noting especially the ethical implications of its devel opment.
Supported by current research, Seducing the Subconscious shows us just how strange and complicated our
relationship is with the ads we see every day.
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Editorial Review
Review

“Summing Up: Recommended. Upper-division and graduate students of advertising and psychology,
faculty, and practitioners.” (Choice, 1 October 2012)

“Heath’ s book is far more persuasive than any advertisement, no matter how top-loaded the latter may be
with accurate information. His thesis depends on alengthy journey through cognitive science and
evolutionary psychology, and afirm grasp on how — so far as we know — the human mind actually does work
(rather than how we would like it to work). Heath demonstrates quite clearly — at least to my satisfaction —
that it is precisely when we pay no conscious attention to advertising that advertisers get to work on our
subconscious with complete effectiveness.” WILL SELF, Prospect, June 2012

"(Heath) avoids academic obscurantism and fills the book with clever dissections of well-known ads... The
case studies add up to an intriguing, down-to-earth introduction to the mysteries of the subconscious..."
Financia Times, March 2012

"Dr Robert Heath, who teaches at the University of Bath, has popularised the theory of ‘low attention
processing’, which argues that ads make a stronger emotional and behavioural impact when we are paying
less conscious attention to them. In his new book, Seducing the Subconscious, he further devel ops this
thinking, providing a detailed and scholarly explanation of the psychological processesinvolved, and
illustrating these with advertising examples, many based on his own long experience in ad agencies."

Paul Feldwick, Credos, March 2012

Review

An articulate, compelling and, at times, disturbing explanation of how advertising works. The theory and
examplesin Seducing the Subconscious offer new insight into how advertising works and are a must read for
any advertiser, consumer, and policy maker.

—Jerry Wind, Lauder Professor and Professor of Marketing at the Wharton School, Director of the
Wharton Future of Advertising Program

Dr. Hesath writes with great insight into the workings of advertising and communication. He draws on theory
to frame the question and guides the reader through how the subconsciousis at the forefront of our
behaviour. His book is a'must read' for anyone with the slightest involvement or interest in marketing.
—Judy Zaichkowsky, Professor of Marketing and Communications, Copenhagen Business School, Denmark

Advertising works at both a conscious and subconscious level. Anyone who wants to understand how should
read this well-researched and generally balanced book.
—Patrick Barwise, Emeritus Professor, London Business School

From the Back Cover

We have alove-hate relationship with advertising. Adverts serve a purpose—they keep us in touch with new
products and ideas, and at their best, ingenious campaigns provide entertainment. But we also worry that
advertising can get ‘'under our radar' in some way and might affect us without our knowledge. For this reason,



weignore it: we think if we don't pay attention to it, we won't remember it, and it won't influence us.

But, paradoxically, ignoring advertising can actually lend it greater power. Dr. Robert Heath, a pioneering
researcher in the field of brand communications, reveals that how we process advertising—both at a
subconscious and semiconscious level—can actually increase the influence it has on our emotions, the
underlying drivers of our decisions and relationships. Utilizing extensive psychological and neuroscientific
research, Seducing the Subconscious reveals how this brave new advertising world works, using illustrative
examples of advertising campaigns that have been hugely successful without anyone quite being able to
recall what they were trying to communicate.

Knowledge, or perhaps awareness, Dr. Heath shows, truly is power. Whether advertising executives are
trying to harness it, or average consumers are looking to defend themselves, one thing is certain: we cannot
afford to ignore it.

Users Review
From reader reviews:
Daniel Weimer:

Why? Because this Seducing the Subconscious. The Psychology of Emotional Influencein Advertisingisan
unordinary book that the inside of the reserve waiting for you to snap theitem but latter it will distressyou
with the secret it inside. Reading this book next to it was fantastic author who all write the book in such
incredible way makes the content inside of easier to understand, entertaining technique but still convey the
meaning thoroughly. So , it is good for you because of not hesitating having this any more or you going to
regret it. This excellent book will give you alot of benefits than the other book have such as help improving
your proficiency and your critical thinking approach. So , still want to hold off having that book? If | were
being you | will go to the e-book store hurriedly.

Augusta Wilson:

Does one one of the book lovers? If so, do you ever feeling doubt while you are in the book store? Try and
pick one book that you find out the inside because don't ascertain book by its handle may doesn't work is
difficult job because you are scared that the inside maybe not as fantastic asin the outside look likes. Maybe
you answer can be Seducing the Subconscious: The Psychology of Emational Influence in Advertising why
because the excellent cover that make you consider with regards to the content will not disappoint anyone.
Theinside or content is actually fantastic as the outside or maybe cover. Y our reading 6th sense will directly
direct you to pick up this book.

Richelle Johnson:

What is your hobby? Have you heard that question when you got pupils? We believe that that query was
given by teacher to their students. Many kinds of hobby, Every person has different hobby. And you also
know that little person including reading or as examining become their hobby. Y ou have to know that
reading is very important in addition to book as to be the issue. Book is important thing to provide you
knowledge, except your current teacher or lecturer. You will find good news or update about something by



book. Different categories of books that can you take to be your object. One of them is niagra Seducing the
Subconscious: The Psychology of Emotional Influence in Advertising.

TravisBerry:

A number of people said that they feel weary when they reading a book. They are directly felt it when they
get ahalf parts of the book. Y ou can choose the particular book Seducing the Subconscious: The Psychology
of Emational Influence in Advertising to make your own personal reading isinteresting. Y our personal skill
of reading expertise is developing when you similar to reading. Try to choose very simple book to make you
enjoy you just read it and mingle the idea about book and reading especialy. It isto be 1st opinion for you to
like to wide open a book and study it. Beside that the reserve Seducing the Subconscious: The Psychology of
Emotional Influencein Advertising can to be your friend when you're really feel alone and confuse with
what must you're doing of that time.
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